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Abstract 
As tourism becomes an important way of life for people, the quality of travel 
experience is not only the object that the tourists concern, but also an important 
research topic for the industry and the academia. The travel experience is a high 
sensitive cultural phenomena, the impact of immediate situation during the tour is 
very great. Many foreign scholars are exploring the factors which influence the 
quality of travel experience actively. However, few scholars make a deep approach 
from the situational factors. In order to make a deep grasp of the factors which 
influence tourists' quality of experience, it’s quite necessary to carry out detailed 
microscopic study. 
In view of this, this paper start from point of view that the tourists travel to 
experience and accept the process of the information by using of consumer behavior, 
the theoretical paradigm of Sociology, Anthropology of Tourism, we explore the 
influence of situational factors in the physical situations and social situations on the 
tourists' experience. 
Based on the literature review and theoretical analysis, we raise research 
hypothesis, taking the tourists who travel to Xiamen as research objects, using random 
sampling method to conduct questionnaire survey. Then analyze the relationship 
between the situational factors and tourists experience quality via the SPSS statistical 
analysis method, and supplemented by the case study of Taiwan Yilan Toucheng farm, 
we reach the following conclusions: 
Firstly, good physical situations and social situations are positively correlated to 
the quality of tourist experience, and the three dimensions in the physical situation 
also have correlation to the traveling experience quality. Such as the three dimension 
of " Related to people"," Related to things", and" Related to the scenes "will have an 
influence on the quality of tourist experience. 
Secondly, the physical situations, more than the social situations, can explain the 
quality of tourist experience. We found that the social situation factor not only gets 
















equations, which means that the physical situation satisfaction can better explain the 
tourists experience quality. 
Thirdly, tourists with different tourism motivation have different degree of 
attention on the physical situation. Empirical analysis results show that the tourist and 
the leisure vacationers pay more attention to the physical situation of the senses, but 
the cultural experiencer is more likely ignoring other factors when concerning over 
the local culture. 
Fourthly, we further elaborate the effect of the physical situation and social 
situation on the quality of tourist experience through the case analysis of Toucheng 
farm. Good situational factors are important to ensure the quality of tourist experience. 
When building of the tourism situation, we should pay attention to the visual 
experience, and supplemented by auditory, olfactory, gustatory, tactile, allowing the 
visitors to fully enjoy the sensual. At the same time, when designing the experience 
scenario for the tourists, attention should be paid to the attitude and the service of the 
local residents and the reception staff in order to form a good interaction with the 
tourists and raise the experience satisfaction of the tourist. 
Based on the above study, combined with the viewpoint of the gaze theory and 
the dramaturgical theory, we put forward the corresponding suggestion for the 
situation building, including the four aspects that the five visual design starting from 
the sensory, the service design of tourism situational, the creation of atmosphere and 
the attention to the host. Finally the article summarizes the limitations and the 
prospects for follow-up study. 
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